All data as of 05/05/10

Hispanic Business Stock Index™

Name Symbal 30 Days YTD 1 Year
Venaco o] 0.35% 107%  13443%
Pepular, Inc. BPOP 1851% 52.72% 15.87%
Molina Healthcare MOH 9.48% 18.05% 2737%
International Bancshares Corp IBOC 5.01% 14.03% 56.93%
Entravision Communications EVC 441% - ~10.72%  B16.00%
Spanish Broadcasting System SBSA 155.00% 185.00%  100.00%
Grurna Corporation GME -26.36% 989%  12067%
Mevado Corporation il 5. 76% 19.90% 35.68%
Perry Ellis Intermational PERY 2.73% 56.73%  262.81%
United Pan&m Financial UPFC 0.66% 0.00% 3739%
Ietrocorp Bancshares Inc. MCBI 30.74% 14.20% 5.71%
IMasTec MTZ -4.15% -4.95% -5.60%
Tradestation Graup TRAD 13.90% 1.25% 728%
QuePasza QPS4 40.79% 13778%  483.16%
Terramark TMRBK 1.46% 1.87% 7517 %
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Top Barriers to Growth for HispanicBusiness 500

or the second year running, market conditions were the

biggest impediment to growth in 2009, as reported by the
companies in the annual HispanicBusiness 500 Directory.
While nearly half of the companies cited the recession as
their top reason for negative growth, last year the proportion

was actually higher by 7 percent. Several years ago,
“competition” was found to be the top barrier to growth. This
year, it was a distant second, followed by “lack of capital,
“labor shortage,” and other reasons. As well significantly
more firms declined to fill out that portion of the survey, B

Top Barriers to Growth

2009 2008
Market Conditions 48.4% 55.0%
Competition 12.4% 12.6%
Lack of Capital T4% 7.0%
Labor Shortage 2.8% 0.4%
Other 1.6% 5.2%
DND 274% 16.4%

Saurce: HispanTelligence. HispanicBusiness 500, 2010
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